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month’s big show

n get pretty close to them.”

Emmys in 54 categories honoring tech-
cal expertise in all areas of television,
ym hairstyling, costume design and
ike-up to visual effects, animation and
Ati-camera picture editing, were hand-
out Saturday.

And for some stars of television

‘orites going back 40 years or more, the
pe of the event was a recognition of

# much the industry has changed.
“We knew TV would develop, it was so
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" PASADENA — So it’s not the French

 Alps or the High Sierra. -

members

", water — com-

- City.  Hall
label — that -

“Pasadéna’s own Arroyo”beco ot

“'goon bé a’sonrce: for the latest in

designer-style bottled spring water.
For the last few months, council

have lubricat-
ed their vocal
cords during
meetings
with special-
ly - bottled

plete’  with

actually
comes from a
spring in
Palomar.

That's one 4DESIGNER WATER
of three seba- " with the City Hau

rate water

sources labels.

mixed to cre-

ate the city tap water, described by
Councilman Bill Crowfoot Monday as
tasting “lousy.”

But now the Department of Water
and Power has plans to go one step
further by bottling and maybe mar-
keting water not from Palomar but
from a natural Pasadena spring.

“Right now we’ve got a little area
in the arroyo we're trying to get des-
ignated as a natural spring,” said
Shan Kwan, director of the city’s
water services division.

“When we have the source desig-
nated, we can put ‘from a natural
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spring’ and it sounds a little bet-
ter,” Kwan said. “We have to go
through the process with the
state Health Department to have
it designated, but a spring is any-
where water comes up through
the ground naturally. One of our
water system supervisors
noticed this place that always
had water coming out of it.”

The present bottles were
designed for use with the
department’s educational pro-
grams and to increase water
awareness, Kwan said.

“Then someone from the city
manager’s office saw them and
thought it would be a good idea
to give to the council mem-

“bers,” Kwan said.

“The bottled water tastes dif-
ferent,” said Councilman Bill
Crowfoot. “We ran out of bot-
‘led water at home and the
water I was drinking from the
tap doesn'’t taste like what’s in
‘e bottles on the table at City
Zouncil.”

But Councilman Paul Little,
who said he drinks plain

Pasadena tap water at home,

described it as clean, pure and
tasty.

“I've also heard Pasadena
water makes you live longer

-~ and look better,” he joked.

One selling point Crowfoot
and Little did agree on was the

"label. Thé dramatic shot of City

Hall by Pasadena photographer
Tavo Olmos used for the label
has caused a lot of comment, all
of it favorable, said designer
Dennis Salmans, president of
U.S. Premium Water Co. in
Santa Ana.

“We've even had other peo-
ple ask to use the label and put
their name on it — we.say no,”
said Salmans, whose company
produced 10,800 small bottles
for the city for about 20 cents
each from 3,000 gallons of
trucked-in water. Crowfoot was
unsure about the cachet of
drinking Pasadena spring
water.

“But in the marketing war,
they have the best-looking label
in the world — and how many
times have you gone into a wine
store and picked a bottle with a
label you thought looked cool?”
he said.

“T tend to be a little bit fond
of City Hall — it’s a wonderful
building,” Little said. “The idea
of people from all over the
world taking a little bit of
Pasadena home has an appeal.”
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For the Famous Footwear nearest you, call

1-800-40-FAMOUS (1-800-403-2668)

or visit our website at www.famousfootwear.com
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